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Abstract
The research paper focuses on the popularity and wide consumption of fast food in the United States of America despite its health effects. The paper outlines the attractive factors that have led to an obsession with the fast-food among Americans. The research paper's objective is to understand the culture behind fast food and why the different category of people prefers consumption of fast foods. The research focuses mostly on the convenience factors of fast foods among the students, workers, and children. It also outlines the factors which make fast food restaurants popular among the American people.The fast-food has been an incredibly powerful improvement in the livelihood of Americans. The young age in America eats fundamentally more fast-food as compared to adult people. Regardless, there are a couple of signs that such a portion of food has a precarious food-societal position among the young indeed. Considering the present period, the degree of children conveying doubt towards such food has extended essentially. Among the young people today, the fear of fat and calories is a critical driver of nourishment and consumption approaches. The healthy and the insubstantial are at the top of adolescents' connecting with quality scale. This research shows that the culture of fast-food in America has been unchanging due to several factors that have been in practice.  





The Culture Behind Fast Food in America
Introduction
From my research project, many Americans have adopted the consumption of fast food on a daily basis, making it an obsession for them. The reason for my choice of the research project was to know why many Americans prefer fast food despite having health effects on their bodies. In my research project, I wanted to confirm some of the statistics behind the consumption of fast foods, along with all the economic classes. My research project focused on all kinds of people, the adult, and the children and the poor and the rich, gathering the necessary information about fast food consumption and how American people perceive its consumption. I had a few impromptu interviews with some of the individuals I found in the restaurants eating fast foods. 
From my research project experience and the fast-food restaurants I visited, it was evidently clear that the statistics that project that millions of Americans consume fast food daily are true. I observed that fast food orders were made fast by all the categories of people, including children and old people. Some were even patient enough to wait for about thirty minutes as their orders were being prepared. Throughout the entire project, I learned interesting facts about fast food consumption and the reasons behind the American people's obsession with fast food despite its negative health impacts.
Methodology
Through the research project, I used an interview approach whereby I interrogated fast-food consumers ranging from children to adults on fast food consumption. In my research, I visited the busy fast-food restaurants and companies across the state, where I got an insight into fast food consumption. Most of the people I interrogated were college students and were very informative and honest with their feedback. I obtained part of the information entailed in my research by making observations on the fast-food restaurants' activities. I observed what most of the Americans ate in the restaurants. My observations were very critical in the collection of the research data as I was able to get accurate information on the consumption of fast foods in the United States of America. Another method I used to get information was the use of questionnaires among fast-food consumers. I distributed questionnaires with relevant questions concerning fast food consumption by the American people. 
Research questions focus
The following are the research questions I used in the interviews I conducted and in the questionnaires.
· Why does the number of American people continue t increase despite having a negative health impact on the body?
· What factors have contributed to consumption and obsession with fast foods?
· What factors have led to the popularity of fast-food and fast-food restaurants?
· What is the history and origin of consumption of the fast-food industry?
· What are the possible health concerns about fast food consumption?
Literature review 
Factors for fast food popularity in the USA
 According to my research project, there are many factors that have contributed to the current American's obsession with fast food. Fast foods are easy to access as, in most cases, it does not require people to leave the comfort of their car or recreation activities for them to enjoy their food. The other reason people gave on their preference for the fast-food is that fast foods are cheaper compared to other foods. They argued that they could consume more fast food at the cost of less than $5 to their satisfaction compared to other food choices (Shuval et al., 2016). Other fast-food consumers I interacted with were more inclined to fast food consumption due to the fact that it is fast to get fresh meals at fast-food restaurants. These, among other factors, were the main reasons cited by most of the Americans I interacted with.
One of the main reasons for the popularity and consumption of fast food is the convenience factor offered by fast-food restaurants. Many people do not have time to cook their food, and some don't like to cook. They regard cooking at home as a long and tiresome process involving going to the grocery store to buy raw food and then spending time preparing a meal. Therefore most people prefer to spend a few dollars and minutes in fast-food restaurants and get a complete meal without having to go into trouble preparing their meal. Most of the fast-food restaurants I visited served their meals conveniently, whereby most of them do not require one to use cutlery to eat, just hands. The convenience enables fast food to be consumed at any place and any time convenient for the consumers. Due to the convenience factor of fast foods, many people who own cars eat their meals inside, a trend which did not exist a few years ago before the introduction of fast foods.
 Many people involved in my research project suggested a time factor as one of the reasons they prefer fast foods as their diet. Time to them is a major factor in deciding on what and also where to eat. Most of the students I questioned said that they hardly find enough time to cook or search for a healthy meal, resulting in the fast foods offered either in the school canteens or the nearby fast-food restaurants. Lack of enough time for the students results in the consumption of unhealthy fast foods.
Another convenient factor that many consumers argued is that fast food is cheap and inexpensive. They argued that it was the only food they could afford without straining. From my research any food economy analysis, I found out that fast food has a strong grasp over a huge part of America's food economy. Many people perceive fast foods as snappy and simple, therefore attracts many individuals to taste and eventually get lured into habit consumption. Due to its low cost, fast food publicizes itself intensely, therefore holding a larger part of the food market and changing American food culture. One of the greatest contributing elements to cheap fast food huge presence in America is its low cost (Afshin et al., 2017). Most people see inexpensive foods as the most economical eating alternative, leading to the preference for fast foods accessible at a lower price. Most fast-food promotions incorporate their costs, only, therefore, appealing to the consumers. Most people prefer cheap foods; therefore, the price factor is one of the main reasons why some American people choose to eat fast foods. 
Most Americans prefer fast food because the time taken in between placing orders and receiving the ordered food is very short. Almost everything involving fast-food processing and preparation has been modernized and mechanized; therefore, orders get churned out faster. The restaurants use very minimal time in preparing the foods. Few minutes are usually enough for an order to be served; therefore, most of the people I interviewed on the fast-food are impressed by the fact that one does not have to wait for a long time to enjoy his or her meals. Other people even joked how hungry they could be, sometimes even to the extent of collapsing if a further delay was to eat. Many people lack time to get any other kind of meal, therefore turning into fast food despite its negative health effects. Most of the people ranging from the students to the workers revealed that they usually consume fast foods during lunchtime since they do not have a lot of time to prepare their own foods.
The developments and advancement of business and economy have resulted in quick and convenient ways of life. People are usually occupied with important and urgent tasks that need attention, therefore leaving little time for them to spend with family and have a meal together. Many people would love to enjoy their meals at home with family members as they have fun. As a result, many prefer buying fast foods as they come from work since them preparing food would result in wastage of the little time they have before they sleep. Other people perceive modern family spending much time in the kitchen as inconvenient and outdated in modern society. Therefore, the fast-food restaurants provide an alternative for families to get tasty food, which is preferred by most of the children at a lower price and within a short period of time.
In my research project, I also learned how the entertainment industry has contributed to the spread of fast food consumption across the USA. The entertainment industry has made a big impact on people's preferences for fast foods. Most entertainment events and functions, public and family, combine entertainment with fast food consumption. People even attend most of the entertainment functions and events in order to enjoy the free, fast foods provided. Most of the people I interviewed opened that they are lured to attending most of the events by the snacks and drinks provided.  Most of the big event organizers prefer to prepare fast food for the participants since its fast to prepare. 
According to my research, many people admitted to enjoying the taste of fast food. Some people also choose fatty foods due to their tastes and flavor. Fast foods are generally sweet due to the unique ingredients used in processing and preparation. The menu offered to the customer in the fast-food restaurants contains a variety of delicious foods for both the adult and children. The foods and the drinks are so tasty and delicious that people get attracted and addicted to their consumption. After tasting it for the first time, most people find it difficult to resist it, making it a habit. Most of the ingredients used in the processing and preparation of fast foods are extremely sugary, fatty, and tasty and do not contain vitamins that are essential for the body's health. Some of the people admitted to me that they are already addicted to the fast foods and that they only consume in order to satisfy their need for their pleasure leading to the consumption of more fast foods.
Fast food restaurants popularity
In my research project, I inquired about the popularity of fast-food restaurants across the USA by questioning different restaurants' people. To my surprise, many restaurant users did not know the importance of fast-food restaurants despite visiting them daily. Some believed that the popularity of fast-food restaurants resulted from their availability and accessibility almost everywhere across the USA states. Nowadays, restaurants have been strategically located in convenient places for the accessibility of as many people as possible. Some are built on the states' main streets, in corporate buildings, and near big institutions such as colleges to allow their clients to access them easily and conveniently. The fast-food restaurants are usually located near the target markets, which are mostly the workers and the students enabling them to rush and get something to eat when hungry, especially during lunchtime. Therefore the popularity of fast-food restaurants has grown among the students and the cooperate staff members.
Some people thought that fast-food restaurants were more popular because they allowed them not to cook. The busy schedule of some of the workers can't allow them to cook in their homes. Also, students may usually have busy school programs involving class work and conducting research on various projects (Abraham et al., 2018). Therefore, they have no other choice other than to visit fast-food restaurants for their lunchtime meals. Furthermore, fast food restaurants are faster in responding to orders compared to a normal restaurant. Some people admitted that they do not know how to cook, and that is why they prefer going to the fast-food restaurants that provide different menus, giving them a variety of fast food choices.
Another cause of fast-food restaurants' popularity as per the people from the low economic class is the low price of fast foods. Since not everyone in society has the required money or the opportunity to afford meals at inexpensive restaurants, for that reason, people from low economic backgrounds choose to use their little money in the fast-food restaurants where the food is the cheapest. In addition, some people buy and eat in fast-food restaurants as a strategy of saving their income. Consequently, the price factor is the main contributor to fast food restaurants. From the research, fast food restaurants are popular because of their availability and accessibility, help people avoid cooking, some household tasks, and mostly save money.
From my detailed research, fast food restaurants are more popular among teenagers, especially the students. The fast-food restaurants are considered a social place where people can meet and bond as they enjoy delicious and tasty fast foods. The restaurants provide an avenue to dating for people from the low economic background. Since the foods are not expensive, many teenagers and young couples find restaurants attractive and affordable. The restaurants also do not have restriction measures on their customers due to its informality. People can rest and relax freely in fast food restaurants as they enjoy their foods and snacks. In addition, many teenagers are lazy or do not know how to cook; therefore, they prefer going to fast-food restaurants. Most of the students attend learning institutions which are very far from their homes and therefore unable to go home for their lunch. This makes fast food restaurants the only place where they access their lunchtime meals.
Furthermore, the fast-food industry itself has greatly contributed to the popularity of fast foods through advertising efforts to make it more attractive to the public. The owners of fast-food restaurants and companies employ various marketing strategies to attract as many customers as possible. They are spending a lot of resources to ensure that they spread the ideas of fast food across the USA and the whole world. Some fast-food chains such as McDonald's have established some different branches all over the world in an effort to lure as many people as possible into consuming fast foods. The fast-food companies and restaurants have exploited all the platforms, including social media, for their advertisement. Their means of advertising and marketing depend mostly on the target market, whereby their priority targets are the children. Thus, the fast-food industry uses bright colors and cartoon characters to attract the children's attention making it popular for them.
Sometimes, people choose fast foods unknowingly and visit fast-food restaurants due to specialists' great campaign efforts in the industry. They use a variety of advertising techniques to attract customers to visit their restaurants. An example of a renowned fast-food restaurant that has greatly invested in marketing is McDonald's, which has a huge advertising budget to make it even more popular worldwide. Fast-food restaurants do not disclose the health effects of fast food consumption since their main objective is to attract as many clients as possible. Their advertisement and promotions are mostly major on the positive side of their foods and products. They don't disclose the consequences of fast food consumption habits, such as increasing the number of children suffering from obesity (Provencher & Jacob 2016). The advertisement efforts in the fast-food industry have led to the uncontrollable consumption of fast foods in the United States of America. 
The excessive popularity and consumption of fast foods have led to the establishment of popular food restaurants ranging from cafes to big chain restaurants. The different restaurants in the United States of America offer a variety of traditional dishes. The fast-food restaurants provide their clients with a well-detailed menu to choose from. Some of the popular fast food in the USA, such as hamburgers, is considered good for an individual's health. It is also easy, and it is convenient and inexpensive enjoyed by both ordinary people and the working class. Hamburger is the all-American meal found in the fast-food restaurants and chains.
Most of the people I interviewed appreciate the revolutionization of fast foods by McDonald's. Such revolutionization includes the introduction of ways to eat food without using knives, forks, and plates and the ability to eat fast foods while driving. And generally, the design and themes for fast food restaurants are very thoughtful, with seats being not too comfortable so as not to idle in the restaurants for a long time and use bright colors to attract their customers.

The history of fast food in America
In my interrogations, I asked whether people knew the history of fast-food meals. The teenagers knew very little about the origin of fast foods. The older generation narrated the history of fast foods from McDonald's' establishment to hamburgers' consumption. I was able to learn that fast foods have come a long way from a healthy diet to advanced and toxic foods. The latest concept that is considered fast food is the "wrap." Also, the introduction of chicken nuggets changed the way Americans ate chicken. 
Nowadays, most of the chickens are sold as a chunk and processed canned meat, not as whole birds as it used to be during the past ancient times. Fast food prepared chicken has is unhealthy for consumers since it contains a lot of fat since they are fried. Most fast foods are prepared by frying, therefore unhealthy to people though most of the population doesn't care as long as the foods taste great. Few companies offering fast foods such as Kentucky Fried Chicken have taken responsibilities for their foods and how the public perceives them. Most of the modern fast-food companies do not consider the health impact of fast foods. The fast-food industry is more inclined to sell their meals than promoting healthy eating habits.
The target for the fast food was the middle class family who found it difficult to afford food It was created in the era whereby many people were settling down and forming families as a means for them to survive. The nature of the fast food was family consumption oriented though it was somehow casual where no dishes were needed. It involved wrapping on a paper and throwing the paper once one is done eating (Janssen et al., 2018). The ideology was welcomed by many Americans since it was easily accessible and cheap.
Many of the people I interviewed agreed with me that there is a need for the parents and fast food companies to be more responsible for the matters of fast food consumption for the children as they are the most vulnerable to the fast foods' health effects. Most of the fast foods are rich in fat, salt, and sugar, with low content of nutrients. A good number of American children are overweight due to the consumption of an unhealthy diet. Many parents resort to buying fast foods due to them being busy at work. The majority of the people addicted to fast foods revealed that they started their consumption at a very young then slowly grew into a habit. It is therefore advisable for the parents not to feed their children fast foods at a young age.
Recommendations
During my research project, I ended all of my interviews by questioning my interviewees on their thoughts and suggestions regarding the consumption of fast foods in the United States of America. Some of their recommendations were that fast-food restaurants and companies need to improve the quality of the foods they offer since the culture of fast food consumption has been rooted in most of the American people. Other people recommended that the public be educated on the effects of fast food addiction and be advised to regulate its consumption to reasonable quantities. Some emphasized the need for fast-food restaurants, and companies have the level of ingredients of the fast foods provided.
Conclusion
Overall, it is evidently clear that fast foods are popular and consumed by many American people from my research. And the fast-food industry will continue to grow further despite having a negative impact on individuals' health. The reason is that most people prefer tasty and fast food. It is impossible to stop the fast food companies at the moment due to their popularity among the public. The only way to stopping them is by engaging the public on the effects of fast foods through health and diet education. Many people are not aware of the consequences and health impacts of fast food consumption. 
When people are in a rush, most of the time eat fast foods either in restaurants or while they are driving. Being in a hurry should not be an excuse for people to eat unhealthy fast foods. People can still cope with their busy schedules as well as eating healthy food as long as they plan well on their meals and diet. Most people are aware that fast food is not good for their health, but they choose to eat out of ignorance. I questioned many people admitted that they knew that fast foods are unhealthy, but still they consumed. Some assume the health effects of fast foods because they are cheap and tasty and make choices that might have long term consequences.
Fast food meals contain high levels of fat, salt, and calories and have low nutrients and fiber (Namin 2017). A diet with the mentioned factors can increase the risks of health problems and conditions. Therefore, it is advisable for an individual to determine the level of the ingredients used in food preparations before placing an order. 
Most of the fast-food companies have designed their fast-food products with the aim of altering our brains and bring about addiction. Food addiction is a result of foods producing biochemical effects similar to drug and substance abuse characteristics. The addiction has resulted in many people craving unhealthy fast foods.
Being aware of the consequences of fast foods can be helpful to an individual and the people they interact with. The knowledge can be shared with other people, therefore helping them avoid the consumption of unhealthy junk foods. Upon being aware of the effects of the consequences, the American people should say no to consuming fast foods and saying yes to healthy foods. It is never too late to live a healthy life and reap the benefits of eating healthy foods.
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